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BUSINESS MACHINES e e
Copying Machines
Full-color copying machines

copying machines
Personal copying machines
Conmnsumables, etc.

BUSINESS MACHIMES
Computer Peripherals
Laser beam printers
Bubble let prnters
Image scanners
Consumables, etc.
BLUSINESS PMACHIMES
Business Systems
Facsimile machines
Handy Termminals

OIS SCAanners
Personal information equipment, etc.

CAMERAS "'.l
Singledens reflex {SLE) cameras
Compact camerds

Digital carms

Videno ca
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Hroadcasting equipment
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Period 1 Period 2 Period3 Period 4
1980-84 1985-89 1990-94  1995-99

Adjustment method:

(1) # of body types=2, (2) New design ratio=0.7, (3) Suppliers’
contribution=0.3, (4) Product class=compact/sub-compact
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